International Marketing
Reports arrives on dawsonera!

International Marketing Reports is a market intelligence publisher in sports
marketing, sponsorship and digital television. IMR has published the world's most
successful sports sponsorship report ‘Driving Business Through Sport’, as well as
the most detailed analysis ever of commercial opportunities in soccer; ‘Football
Sponsorship & Commerce’.

These titles are all now available from dawsonera:

> Corporate Social Responsibility and Sports Sponsorship:
How Sport Helps Business Fulfil CSR Obligations.

A new report explaining how businesses are using sport more and more to fulfil their CSR
obligations. With best practice case studies from around the world and comments from
industry experts, the report looks at the background of CSR in business and the benefits
to organisations of linking their CSR programmes to sport.

> Football Sponsorship and Commerce: An Analysis of Sponsorship and

Commercial Opportunities in Football.
The report explains how football sponsors can benefit from their rights and maximise their
investment.

> Driving business through sport: an analysis of Europe's sports

sponsorship industry, business opportunities and best practice
The most comprehensive analysis of the European sports marketing industry to date.

> European Pay-TV Forecasts: An Analysis of the Macroeconomic

Environment for European Pay-TV.
David Brown's report provides an unparalleled and comprehensive source of data on the
European Pay-TV industry, including every key statistic necessary for business strategy.

> Pay-TV Business Planning: An Analysis of Pay-TV Business

Planning, Channel Operation and Economics.

An estimated 150 Pay-TV channels have closed in Europe in the past five years, and
mostly through poor business planning. This report examines the reasons for failure,
alerting the reader to potential disasters and shows how to create strategies for success.

> Electronic Programme Guides: Key Principles of Effective EPG ELAETANIC ROCRAMNE S

Design. .
The report presents the latest research into viewer behaviour when using EPGs. This is vital
information for anyone seeking to design an EPG, because it demonstrates how viewers navigate
the digital television environment and how they react to different screen formats.

> Films and Pay-TV: Film Channel Operation and Economics.
A Guide for Channel Operators, Producers, Studios and Distributors to Profit Fully from .
Movies. l
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For a complete listing of the International Marketing Reports titles
currently available on dawsonera, please contact the team on
enguiries@dawsonera.com. — ,I'

Many more interesting and diverse subjects from over 200 Publishers ‘.' aon
can be found on dawsoneral |

Catch them NOW on dawsonera.

To discuss any other aspect of dawsonera please call Jude Norris or Claire Chandler in the dawsonera u
team NOW on 01933 417500 or e-mail engquiries@dawsonera.com for more details.
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